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Abstract : Understanding how we use image manipulation to communicate through an audience’s perceptions and conceive
visual intelligence. With the use of many software and high-end skills, designers have developed a third eye to combine two
different visuals and create the desired image by using photoshop and other software skills. The purpose of visual intelligence
is to convey a message to the targeted audience. For instance, the images of models are retouched on their skin to make it
more convincing and draw attention from the audience. There are many ways of manipulating an image, such as double
exposure, retouching photography inks or paint airbrushing and piecing photos together, or enhancing the brightness and
contrast.  To  understand  visual  intelligence,  a  questionnaire  survey  as  well  as  research  was  conducted  on  how image
manipulation is used by both the audience and the designers. This depends on the message that needs to be conveyed by the
brands. For instance, Fair & Lovely, a brightening cream for ladies use a lot of retouching and effects to show the dramatic
change the cream takes effect on dark or dusky faces. Thus the designer’s role is to use their third eye to incorporate the
message into visuals. The research and questionnaire survey concludes the perceptions and manipulations used in visual
communication. However this is all to make an effortless communication between the designer and the audience by using the
skills of the designer and the features provided by the software. The objective of visual intelligence is to covet the message of
the brands that advertise their products or services by using visuals through softwares. Conveying a message through visual
intelligence requires an audiences perceptions and understanding from the visuals created by the artists or designers. Visual
intelligence determines how we use our technical skills to retouch and manipulate an image for a better understanding to
convey the message to the targeted audience. This also bridges the communication between the brand and the audience.
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