World Academy of Science, Engineering and Technology
International Journal of Humanities and Social Sciences
Vol:8, No:09, 2014

Ethical Enhancement Strategies for Development of Mass Media Profession
Conducted for the Ethical Promotion of Undergraduate Students in
Communication Science

Authors : Supranee Wattanasin

Abstract : This research study was a qualitative documentary research by using an in-depth interview with many experts in
the field who has both knowledge and experience to provide information to create a strategic plan to enhance the students’
ethics. The findings revealed that there were five areas that require an attention. The five areas included honesty, accurate
fact, human right, speed, and responsibility. The development of the strategic plan to enhance the ethics for students who
major in communication arts can be concluded as follows. First, the government, private, and religion sectors need to come up
together and set up the activities to promote the ethical standard in schools, universities, and organizations. Second, it is
important to cultivate the knowledge that ethics is important of the professional jobs, especially in the mass communication
and media. Third, the Philosophy of Sufficiency Economy should be brought to explain to students in order for them to have
some immunity to the negative attitude such as drinking alcohol, gambling, cut classes, and cheating at exams. Fourth, experts
in the field of ethics should be found to provide more knowledge to students and allow students to participate in activities that
will increase their experience and knowledge of the real world problem.
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