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Abstract : This paper will focus on the question of the real relationship between young people and fake news. Fake news is
one of today’s main issues in the world of information and communication. Social media and its democratization helped to
spread false information. According to traditional beliefs, young people are more inclined to believe what they read through
social media. But, the individuals concerned, think that they are more inclined to make a distinction between real and fake
news. This phenomenon is due to their use of the internet and social media from an early age. During the 2016 and 2017
French and American presidential campaigns, the term fake news was in the mouth of the entire world and became a real issue
in the field of information. While young people were informing themselves with newspapers or television until the beginning of
the ’90s, Gen Z (meaning people born between 1997 and 2010), has always been immersed in this world of fast communication.
They know how to use social media from a young age and the internet has no secret for them. Today, despite the sporadic use
of traditional media, young people tend to turn to their smartphones and social networks such as Instagram or Twitter to stay
abreast of the latest news. The growth of social media information led to an “ambient journalism”, giving access to an endless
quantity of information. Waking up in the morning, young people will see little posts with short texts supplying the essential of
the news, without, for the most, many details. As a result, impressionable people are not able to do a distinction between real
media, and “junk news” or Fake News. This massive use of social media is probably explained by the inability of the youngsters
to find connections between the communication of the traditional media and what they are living. The question arises if this
over-confidence of the young people in their ability to distinguish between accurate and fake news would not make it more
difficult for them to examine critically the information. Their relationship with media and fake news is more complex than
popular opinion. Today’s young people are not the master in the quest for information, nor inherently the most impressionable
public on social media.
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