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Abstract : In general, entrepreneurs are viewed as agents of change whose goal is to ensure that resources are efficiently
utilized. They are very important in the global economy; they create wealth and provide jobs.  At the same time, many
policymakers say that women entrepreneurs are a ‘special group’ worthy of their own research and policies. The status of
Polish women has been changing as well, even though, to a large extent, it is still defined by the double role that women are
expected to fill according to the dominant stereotypical model of family life. However, in the past decade, Polish women’s
economic activities have experienced rapid growth and today are at a high level. In the article, the author presents the results
of a survey conducted among women entrepreneurs in Poland concerning the functioning of their enterprises, motivation in
setting up a company, and barriers that hinder them in business. The questionnaire (300 questionnaires were provided) and
case studies carried out by the author have proven that female entrepreneurs in Poland are characterized by commonalities.
Mostly they run small or micro-enterprises, operate in larger cities, are well-educated, and run service companies. Their main
motivation to run their own business is mostly indicated by their need for independence. However, one of their biggest barriers
and hesitations is the apprehension of non-payment. Entrepreneurs want to develop their companies, go to foreign markets and
implement new solutions. They are not afraid of the future; they are only trying to create it. Detailed hypothesis, which reads
as follows. The author additionally conducted a macroeconomic analysis calculating what part of GDP in Poland is produced by
female entrepreneurs. The results of the study presented in this article prove that female entrepreneurship in Poland has a
stable impact on the economy of the country, and women entrepreneurs produce over 13% of the national GDP. After years of
growth in the number of female entrepreneurs in Poland, there has been a period of stabilization. However, there has also been
a reduction in the number of self-employed people as well as the number of women in total employment. In the article, the
author analyses the reasons for decreasing number of self-employed women and the total employment of women in Poland and
provides suggestions for steps and incentives that should be made in order to encourage female entrepreneurship to grow in
the country.
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