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Abstract  :  Today,  getting  good  service,  having  a  good  time,  and  leaving  the  company  with  good  feelings  are
importanttforbothcustomers and businesses. It has been observed that when customersareexposedtopleasantsmells, their visit
times  increase  by  26%,  and  theyvisittheaislesfor  3  times  longer.  Byusingtheeffect  of  scents  on  people,  it  is
toensurethatcustomersshopmore, benefit from the service and be satisfied. Intoday'sresearch, visual memory can be 40%
effective after a period of 4 months, whileolfactorymemory is 60% moreeffectiveevenafter 1 year. The purpose of the research
is  thehiddenandeffectivepower  of  skepticism in  the  behavior  of  consumersandtheeffectivestrategy  of  modern  marketing.
Special scentsdirectlyaffecttheincrease in sales by influencing the customer's-decision mechanism in purchasing products.
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