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Abstract : Since 1990, the research area of Integrated Marketing Communications (IMC) has been presented from a different
perspective. With advances in information technology and the rise of consumer consciousness, businesses are in a competitive
environment. There is an urgent need to adopt more profitable and effective integrated marketing strategies to increase core
competitiveness. The goal of the company's sustainable management is to increase consumers' willingness to purchase and to
maximize profits.  This research uses six aspects of  IMC, which includes awareness integration, unified image, database
integration, customer-based integration, stakeholders-based integration, and evaluation integration to examine the role of
marketing strategies in the strengths and weaknesses of the six components of integrated marketing communications, their
effectiveness, the most important components and the most important components that need improvement. At the same time,
social media such as FaceBook, Instagram, Youtube, Line, or even TikTok have become marketing tools which firms adopt them
more and more frequently in the marketing strategy. In the end of 2019, the outbreak of COVID-19 did really affect the global
industries. Lockdown policies also accelerated closure of brick-mentor stores worldwide. Online purchases rose dramatically.
Hence, the effectiveness of online marketing will be essential to maintain the business. This study uses multiple-case studies to
extend the effects of social media and IMC. Moreover, the study would also explore the differences of social media and IMC
during COVID-19. Through literature review and multiple-case studies, it is found that using social media combined with IMC
did really help companies expand their business and make good connections with stakeholders. One of previous studies also
used system theory to explore the interrelationship among Integrated Marketing Communication, collaborative marketing, and
global brand building. Even during pandemic, firms could still maintain the operation and connect with their customers more
tightly.
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