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Abstract : Introduction: Social media continues to grow in popularity and Instagram is one of the largest platforms available.
It provides an invaluable method of communication between health care professionals and patients. Both patients and dentists
can benefit from seeing clinical cases posted by other members of the profession. It can prompt discussion about how the
outcome was achieved and showcases what is possible with the right techniques and planning. This study aimed to identify
what people were posting about the topic ‘veneers’ and inform health care professionals as to what content had the most
engagement and make recommendations as to how to improve the quality of social media posts. Design: 150 consecutive posts
for the search term ‘veneers’ were analyzed retrospectively between 21st October 2021 to 31st October 2021. Non-English
language posts duplicated posts, and posts not about dental veneers were excluded. After exclusions were applied, 80 posts
were included in the study for analysis. The content of the posts was analyzed and coded and the main themes were identified.
The number of comments, likes and views were also recorded for each post. Results: The themes were: before and after
treatment, cost, dental training courses, treatment process and trial smiles. Dentists were the most common posters of content
(82.5%) and it was interesting to note that there were no patients who posted about treatment in this sample. The main type of
media was photographs (93.75%) compared to video (6.25%). Videos had an average of 45,541 views and more comments and
likes than the average for  photographs.  The average number of  comments and likes per post  were 20.88 and 761.58,
respectively. Conclusion: Before and after photographs were the most common finding as this is how dentists showcase their
work. The study showed that videos showing the treatment process had more engagement than photographs. Dentists should
consider making video posts showing the patient journey, including before and after veneer treatment, as this can result in
more potential patients and colleagues viewing the content. Video content could help dentists distinguish their posts from
others as it can also be used across other platforms such as TikTok or Facebook reaching a wider audience. More informative
posts about how the result has shown are achieved required, including potential costs. This will help increase transparency
regarding this treatment method, including the financial and potential biological cost to teeth. As a result, this will improve
patient understanding and become an invaluable adjunct in informed consent.
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