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Abstract : The objective of this study is to examine the factors influencing consumer purchasing decisions about healthy food.
This model consists of two latent variables: Consumer Perception relating to NCDs and Consumer Perceived Product Value.
The study was conducted in the northern provinces of Thailand, which are popular with tourists and have received support
from the government for health tourism. A survey was used as the data collection method, and the questionnaire was applied to
385 tourists. An accidental sampling method was used to identify the sample. The statistics of frequency, percentage, mean,
and structural equation model were used to analyze the data obtained. Additionally, all factors had a significant positive
influence on healthy food purchasing decisions (p<0.01) and were predictive of healthy food purchasing decisions at 46.20
(R2=0.462). Also, these findings seem to underline a supposition that consumer perceptions of NCDs and perceived product
value are key variables that strengthens the competitive effects of a healthy-friendly business entrepreneur. Moreover, reduce
the country's public health costs for treating patients with the disease of NCDs in Thailand.
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