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Abstract : The main purpose of this study is to understand the consumers’ perceptions and attitudes toward food waste in
restaurants. The questionnaires were conducted as a research tool to collect data to understand consumers’ food waste
behaviors and the most food wasted in terms of their preparation in the restaurant. The subjects were the consumers in the
restaurants and asked to fill out the questionnaire, including social responsibility, attitude, behavioral intention and food waste
behaviors. 89 questionnaires were collected and the data were analyzed by reliability, descriptive analysis, t-test and ANOVA.
The five hypotheses were examined and the results showed there is a significant relationship between social responsibility and
behavioral intention; social responsibility and attitude, attitude and behavioral intention. The suggestions and implications
were addressed for restauranteurs and further research.
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