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Abstract : In the expanding field of leaders’ ethical behavior research, little attention has been paid to the association between
finance  leaders’  ethical  traits  (beyond  personality)  and  ethical  leadership,  and  more  importantly,  how  these  ethical
characteristics can be predictors of ethical behavior at the leadership level in the financial sector. In this study, we tested a
theoretical model based on uponsocial cognitive theory (Bandura, 1986) and the cognitive-developmental model (Piaget, 1932)
to examine leaders’ moral identity and moral attentiveness as antecedents of ethical leadership. After the 2008 economic crisis,
the marketplace has awakened to the potential dangers of unethical behavior. The unethical behavior of the leaders of the
financial sector was identified as guilty of this economic catastrophe. For that reason, it seems increasingly prudent for
organizations  to  have  leaders  who are  cognitively  inclined  toward ethical  behavior.  This  evidence  suggests  that  moral
attentiveness and moral identity is perhaps one way of identifying those kinds of leaders. For leaders who are morally attentive
and have a high moral identity, themes of ethics interventions are consistent with their way of seeing the word. As a result,
these leaders could become critical components of change in organizations and could provide the energy and skills necessary
for these efforts to be successful. Ethical behavior of leader from the financial sector and marketing sectors must be joined to
manage the change. In this study, a leader’s moral identity, leader’s moral attentiveness, and self-importance of Ethical
Leadership are measured for financial and marketing leaders to be compared to determine the relationship between the three
variables in each sector. Other conclusion related to gender, educational level or generation are obtained.
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