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Abstract : Social media marketing is an essential component of 21st-century business. Social media platforms enable small
and medium-sized businesses to enhance brand recognition, generate leads and sales. However, the research on social media
marketing is still fragmented and focuses on specific topics, such as effective communication techniques. Since the various
ways in which social media impacts individuals and companies alike, the authors of this article focus on the origin, impacts, and
current state of Social Media, emphasizing their significance as customer empowerment agents. It illustrates their potential
and current responsibilities as part of the corporate business strategy and also suggests several methods to engage them as
marketing tools.  The focus of  social  media  marketing ranges from defenders  to  explorers,  the culture of  Social  media
marketing encompasses the poles of conservatism and modernity, social media marketing frameworks lie between hierarchies
and networks, and its management goes from autocracy to anarchy. This research proposes an integrative framework for small
and medium-sized businesses through social media, and the influence of the same will be measured. This strategy will help
industry experts to understand this new era. We propose an axiom: Social Media is always a function of marketing as a revenue
generator.
Keywords : social media, marketing strategy, media marketing, brand awareness, customer engagement, revenue generator,
brand recognition
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