
Cognitive Models of Health Marketing Communication in the Digital Era:
Psychological Factors, Challenges, and Implications

Authors : Panas Gerasimos, Kotidou Varvara, Halkiopoulos Constantinos, Gkintoni Evgenia
Abstract : As a result of growing technology and briefing by the internet, users resort to the internet and subsequently to the
opinion of  an expert.  In  many cases,  they take control  of  their  health in  their  hand and make a decision without  the
contribution of a doctor. According to that, this essay intends to analyze the confidence of searching health issues on the
internet. For the fulfillment of this study, there has been a survey among doctors in order to find out the reasons a patient uses
the internet about their health problems and the consequences that health information could lead by searching on the internet,
as well. Specifically, the results regarding the research of the users demonstrate: a) the majority of users make use of the
internet about health issues once or twice a month, b) individuals that possess chronic disease make health search on the
internet more frequently, c) the most important topics that the majority of users usually search are pathological, dietary issues
and the search of  issues that  are associated with doctors and hospitals.  However,  it  observed that  topic search varies
depending on the users’ age, d) the most common sources of information concern the direct contact with doctors, as there is a
huge preference from the majority of users over the use of the electronic form for their briefing and e) it has been observed
that there is large lack of knowledge about e-health services. From the doctor's point of view, the following conclusions occur:
a) almost all doctors use the internet as their main source of information, b) the internet has great influence over doctors’
relationship with the patients, c) in many cases a patient first makes a visit to the internet and then to the doctor, d) the
internet significantly has a psychological impact on patients in order to for them to reach a decision, e) the most important
reason users choose the internet instead of the health professional is economic, f) the negative consequence that emerges is
inaccurate information, g) and the positive consequences are about the possibility of online contact with the doctor and
contributes to the easy comprehension of the doctor, as well. Generally, it’s observed from both sides that the use of the
internet in health issues is intense, which declares that the new means the doctors have at their disposal,  produce the
conditions for radical changes in the way of providing services and in the doctor-patient relationship.
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