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Abstract : Immunization appears to be an essential part of health care service in times of pandemics such as covid-19 and
aims not only to protect the health of the population but also the health and sustainability of the economies of the countries
affected. It is reported that more than 3.44 billion doses have been administered so far, which accounts for 45 doses for 100
people. Vaccination programs in various countries have been promoted and accepted by people differently and therefore they
proceeded in different ways and speed; most countries directing them towards people with vulnerable chronic or recent health
statuses. Large scale restriction measures or lockdown, personal protection measures such as masks and gloves and a decrease
in leisure and sports activities were also implemented around the world as part of the protection health strategies against the
covid-19 pandemic. This research aims to present an analysis based on variations on people’s attitudes towards vaccination
based on demographic, social and epidemiological characteristics, and health status on the one hand and perception of health,
health satisfaction, pain, and quality of life on the other hand. 1500 Greek e-consumers participated in the research, mainly
through social media who took part in an online-based survey voluntarily. The questionnaires included demographic, social and
medical characteristics of the participants, and questions asking people’s willingness to be vaccinated and their opinion on
whether there should be a vaccine against covid-19. Other stressor factors were also reported in the questionnaires and
participants’ loss of someone close due to covid-19, or staying at home quarantine due to being infected from covid-19.
WHOQUOL-BREF and GLOBAL PSYCHOTRAUMA SCREEN- GPS were used with kind permission from WHO and from the
International Society for Traumatic Stress Studies in this study. Attitudes towards vaccination varied significantly related to
aging, level of education, health status and consumer behavior. Health professionals’ attitudes also varied in relation to age,
level of education, profession, health status and consumer needs. Vaccines have been the most common technological aid of
human civilization so far in the fight against viruses. The results of this study can be used for health managers and digital
marketers of pharmaceutical companies and also other staff involved in vaccination programs and for designing health policy
immunization strategies during pandemics in order to achieve positive attitudes towards vaccination and larger populations
being vaccinated in shorter periods of time after the break out of pandemic. Health staff needs to be trained, aided and
supervised to go through with vaccination programs and to be protected through vaccination programs themselves. Feedback
in each country’s vaccination program, short backs, deficiencies and delays should be addressed and worked out.
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