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Abstract : This paper mainly examines and compares the primary revenue sources in the professional sports, intercollegiate
sports, and sporting goods industries in the U.S. In the professional team sport, revenues may come from different resources,
including broadcasting rights, ticket sales, corporate partnerships, naming rights, licensed merchandise, luxury suites, club
seating, ancillary activities, and transfer fees. Many universities use university budgets and student fees to cover the cost of
collegiate athletics. Other sources of revenue include ticket sales, broadcast rights, concessions, corporate partnerships, cash
contributions from alumni, and others. Revenues in the sporting goods industry are very different compared with professional
sports teams and collegiate athletics. Sporting goods companies mainly sell a line of products and equipment to generate
revenue. Revenues are critical for sports organizations, including professional sports teams, intercollegiate athletics, and
sporting goods companies. There are similarities and differences among these areas. Sports managers are looking for new
ways to generate revenues, and there are many changes of sources because of the development of the internet and technology.
Compared  with  intercollegiate  athletics,  professional  sport  and  sporting  goods  companies  will  create  more  revenue
opportunities globally.
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