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Abstract : Food waste is a significant problem in the Kingdom of Saudi Arabia (KSA). About SR13 billion worth of food is
wasted per year in the KSA. From moral, social, and economic perspectives, it is essential to reduce the wastage of food.
Although studies have identified the amount of food waste in the KSA, there is a lack of research on why people in the KSA
waste food; thus, it is difficult to design efficient intervention programs to reduce food waste. This research investigates the
key factors that influence the food waste behavior of the people of the KSA. A food waste behavior model is proposed in this
study that has moral disengagement at the center of the model. Following a literature survey, it is hypothesised that religiosity,
hedonic value, frugality, and trait cynicism are the antecedents of moral disengagement that are likely to impact the food waste
behavior of the people of the KSA. The study further posits that an intervention strategy in the form of a social marketing
campaign that focuses on lowering the level of moral disengagement could reduce the food waste behavior of the people of the
KSA. This study will apply a pre-test/post-test experimental design (control group). A random sampling method will be used to
select participants from the (employees of a chosen firm) in the KSA. The social marketing campaign will be run for six months
through the Corporate Social Responsibility Department of the Company, and to analyse the experimental data, structural
equation modeling (SEM) will be used. The outcomes of the study will demonstrate the effectiveness of a social marketing
campaign for improving the food waste behavior of the people of the KSA and will ultimately lay the foundation for designing
efficient intervention programs in the future. This study will contribute to the knowledge on food waste behavior by testing a
newly proposed food waste behavior model in the KSA.
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