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Abstract : Although fitness is defined as the body’s ability to respond to the demand of physical activity without undue fatigue
in health science, in media oftentimes physical activity is presented as means to an attractive body rather than a fit and healthy
one. Of all types of media, Instagram is becoming an increasingly persuasive source of information and advice on health and
fitness, where individuals conceptualize what health and fitness mean for them. However, this user-generated and unregulated
platform can be problematic, as it can communicate misleading information about health and fitness and possibly leading
individuals to psychological problems such as eating disorders. In fact, previous research has shown that some messages that
were posted with a tag that related to inspire others to do fitness, in fact, encouraged distancing the self from the internal
needs of the body. For this reason, this present study aims to explore how health and fitness are communicated on Instagram
by analyzing images and texts. A content analysis of images that were labeled with particular hashtags was performed,
followed by a thematic analysis of texts from the same set of images. The result shows an interesting insight about messages
about how health and fitness are communicated from companies through media, then digested and further shared among
communities on Instagram. The study explores how the use of visual focused way of communicating health and fitness can lead
to the dehumanization of human bodies.
Keywords : Instagram, fitness, dehumanization, body image, embodiment
Conference Title : ICSEDTS 2021 : International Conference on Signs of Eating Disorders, Types and Symptoms
Conference Location : Barcelona, Spain
Conference Dates : August 16-17, 2021

World Academy of Science, Engineering and Technology
International Journal of Psychological and Behavioral Sciences

Vol:15, No:08, 2021

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 P
sy

ch
ol

og
ic

al
 a

nd
 B

eh
av

io
ra

l S
ci

en
ce

s 
Vo

l:1
5,

 N
o:

08
, 2

02
1 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/1
38

16
3.

pd
f

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 15(08) 2021 1

https://publications.waset.org/abstracts/138163.pdf

