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Abstract : The dramatic rise in the use of Social Media (SM) platforms such as Facebook and Twitter provide access to an
unprecedented amount of user data. Users may post reviews on products and services they bought, write about their interests,
share ideas or give their opinions and views on political issues. There is a growing interest in the analysis of SM data from
organisations for detecting new trends, obtaining user opinions on their products and services or finding out about their online
reputations. A recent research trend in SM analysis is making predictions based on sentiment analysis of SM. Often indicators
of historic SM data are represented as time series and correlated with a variety of real world phenomena like the outcome of
elections, the development of financial indicators, box office revenue and disease outbreaks. This paper examines the current
state of research in the area of SM mining and predictive analysis and gives an overview of the analysis methods using opinion
mining and machine learning techniques.
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