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Abstract : The study examines the influence of marital status on consumers of products and services using blogs as a source of
information. A pre-designed questionnaire was used to collect the primary data from the respondents (experiences). Data were
collected from one hundred and eighty seven respondents residing in and around the Emirates of Sharjah and Dubai of the
United Arab Emirates. The collected data was analyzed with the help of statistical tools such as averages, percentages, factor
analysis, student’s t-test and structural equation modeling technique. Objectives of the study are to know the reasons how
married and unmarried or single consumers of products and services are motivated to use blogs as a source of information, to
know whether the consumers of products and services irrespective of their marital status share their views and experiences
with other bloggers and to know the respondents’ future intentions towards blogging. The study revealed the following:
Majority of the respondents have the motivation to blog because they are willing to receive comments on what they post about
services,  convenience  of  blogs  to  search  for  information  about  services  and  products,  by  blogging  respondents  share
information on the symptoms of a disease/ disorder that may be experienced by someone, helps to share information about
ready to cook mix products and are keen to spend more time blogging in the future.
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