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Abstract : This paper looked into consumer behavioral changes by analyzing the data collected by ASMARKS Co., one of a
research companies in Japan. The purpose of the paper is to understand the two differences of before vs. after COVID-19
pandemic and Japanese living in Japan. Subsequently, examining the analysis results helped obtain useful insights into new
business models for business parties in Japan as a microlevel perspective. The paper also tried to explore future conditions of
globalization by taking into consideration nation’s political and economic changes as a macro-level perspective. The COVID-19
has been continuing its spread across the world with more than 60 million confirmed cases in 190 countries. This pandemic
with restricted scopes of behavior mandates have disrupted the consumer habits of their lifestyles. Consumers have tendency
to learn new ways when they have trouble in taking routine action. For example, the government forces people to refrain from
going out, they try to telecommute at home. If the situation come back to normal, people still change their lifestyles to fit in the
best. Some of data show typical effects of COVID-19; forceful exposure to digitalized work-life styles; more flexible time at
home; importance of trustful and useful information gathering between what's good and bad;etc. in comparison with before vs.
after COVID-19 pandemic.  In addition,  Japanese have less changed their  lifestyles than Expatriates living in Japan.  For
example, while 94% of the expatriates have decreased their outgo because of self-quarantine, only 55% of the Japanese have
done.  There are more differences in  both comparisons in  the analysis  results.  The economic downtrend resulting from
COVID-19 is supposed to be at least as devastating if not more so than that of the financial crisis. With unemployment levels in
the US taking two weeks to reach what took 6 months in the 2008 crisis, there is no doubt of a global recession some predict
could reach 10% or above of GDP. As a result, globalization in the global supply chain of goods and services will end up with
negative impact. A lot of governmental financial and economic policies are supposed to focus on their own profits and interests,
exclusing other countries interests as is the case with the Recovery Act just after the global financial crisis from 2007 to 2008.
Both micro- and macro-levels analysis successfully reveal important connotations and managerial implications of business in
Japan for Japanese consumers as well as after COVID-19 global business.
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