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Abstract : Several studies have shown that physical environments, milieu, atmosphere and service space play a significant role
in the consumer experience. In the case of themed servicescapes, different tangible assets (design, decoration, facilities,
amenities), intangible assets (service, activities) contribute to the luxury guest experience. This current study summarizes the
literature related to the guest experience in the case of luxury hotels.  Based on the results of a case study, additional
dimensions of guest experience are explored. The research findings contribute to the extension of literature by providing a
conceptual framework in specific themed luxury hotels. Understanding the elements of themed servicescape and dimensions of
guest experience play a significant role in consumer behavior. Implications for management and future research directions are
presented.
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