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Abstract : The market for &quot;functional foods&quot; and &quot;foods with functional claims&quot; that are effective in
maintaining and improving health, has expanded year by year due to the entry of major food and beverage manufacturers
following the introduction of the specified health food system in 1991 in Japan. To bring health claims related products or
services to the market, it is necessary to let consumers to learn about these products or services; an effective marketing
through advertising are important. This research proposes a framework for an effective advertisement medium for the food
supplement industry by using survey data of 2,500 people.
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