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Abstract : Parts of consumer involvement in regards to one product are related to advertisement strategies. Different
consumer involvement has different answers to the effectiveness of advertisement. This study has divided the market
considering the characteristics and relationship between consumer involvement and the effectiveness of advertisement. The
results of this study show consumer involvement which does affect parts of marketing. A positive and direct relationship among
consumer involvement and the eventual effectiveness of advertisement has been shown. A great amount of consumer
involvement is directly related to advertisement effectiveness. Therefore, consumer involvement is a critical factor in
advertisement strategies.
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