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Abstract : Despite the relatively large number of studies that have examined the use of appeals in advertisements, research on
the use of appeals in green advertisements is still underdeveloped and needs to be investigated further, as it is definitely a tool
for marketers to create illustrious ads. In this study, content analysis was employed to examine the nature of green advertising
appeals and to match the appeals with the green advertisements. Two different types of green print advertisings, product
orientation and organizational image orientation were used. Thirty highly educated participants with different backgrounds
were  asked  individually  to  ascertain  three  appeals  out  of  thirty-four  given  appeals  found  among  forty  real  green
advertisements. To analyze participant responses and to group them based on common appeals, two-step K-mean clustering is
used. The clustering solution indicates that eye-catching graphics and imaginative appeals are highly notable in both types of
green ads. Depressed, meaningful and sad appeals are found to be highly used in organizational image orientation ads,
whereas, corporate image, informative and natural appeals are found to be essential for product orientation ads.
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