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Abstract : Business model (BM) is a term that has been receiving the attention of scholars and practitioners and has been
consolidating itself as a field of study and research. Although there is no agreement in the academic literature on the definition
of BM, at least there is an explicit agreement: BM defines a logical structure of how an organization creates value, capture
value and delivers value for the customers and stakeholders. The lack of understanding about connections and elements among
BM and higher education, university, and entrepreneurship education opens a gap in the academic literature. Thus, it is
interesting to analyze how BM has been approached by the literature and applied in higher education,  university,  and
entrepreneurship education aimed to know the main streams of research. This is because higher education institutions are
characterized by innovation, leading to a greater acceptance of new and modern concepts such as BM. Our research has the
main motivation to fill the gap in the academic literature, making it possible to increase the power of understanding about
connections and aspects among BM and higher education, university, and entrepreneurship education. The objective of the
research is to analyze the main aspects among BM and higher education, university, and entrepreneurship education in
academic literature. The research followed the systematic literature review (SLR). The SLR is based on three main factors:
clarity, validity, and auditability. 82 academic papers were found in the past 10 years, from 2009-2019. The search was carried
out in Science Direct and Periodicos Capes databases. The main findings indicate that there are links between BM and higher
education, BM and university, BM, and entrepreneurship education. The main findings are inserted within seven aspects. The
findings are innovative and contribute to increase the power of understanding about the connection among BM and higher
education, university, and entrepreneurship education in academic literature. The research findings addressed to the gap
exposed in academic literature. The research findings have several practical implications, and we highlight only two main ones.
First, researchers will be able to use the research findings to mitigate a BM research agenda involving connections between
BM and higher  education,  BM and university,  and  BM and entrepreneurship  education.  Second,  directors,  deans,  and
university leaders will be able to carry out BM awareness programs, BM professors training programs, and makers planning
for the inclusion of BM, as one of the components of the curricula of the undergraduate and graduate courses.
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