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Abstract : One of the prominence elements used by the destination marketing organization (DMO) as a marketing strategy is
the application of Social media tools. During the current spread of coronavirus disease (COVID-19), travel restriction was
placed in most countries of the world, leading to the closure of borders movement. It should be noted that most tourism
travelers depend on social media to obtain and exchange different kinds of information about COVID-19 in an unprecedented
scale. The situational information people received is valued, which calls for the response of the tourism industry on the
epidemic. Therefore, it is highly important to recognize such situational information and to understand how people spread this
propaganda on social media platforms so that suitable information that relates the COVID-19 epidemic is available in a manner
that will not tarnish the marketing strategies, festival planners. Data for this research study was collected from the desk
review, which is a secondary source data, online blogs, and interview through social media chat. The results of this research
show that the widespread of COVID-19 pandemics led to rapid lockdown in states and cities all over Nigeria, causing declining
demands in hotels, airlines, recreation, and tourism centers. Additionally, billions of dollars lost has been recorded in the high
increase of hotels and travel bookings cancellations which caused hundreds and thousands of job loss in the country. The result
of this research also revealed that COVID-19 is causing more havoc on the unemployment rate indices of the country. Similarly,
the over-dependence of government on petroleum has further caused considerable revenue loss, thereby raising a high poverty
rate among less privileged Nigerians. Based on this result, the study suggested that there is an urgent need for the government
to diversify its economy by looking at other different sectors such as tourism and agricultural farm produce to harmonize other
commercial trades sectors in the country.
Keywords : social media, destination marketing organizations, DMOs, cultural COVID-19, coronavirus, hospitality, travel tour,
tourism
Conference Title : ICSRD 2020 : International Conference on Scientific Research and Development
Conference Location : Chicago, United States
Conference Dates : December 12-13, 2020

World Academy of Science, Engineering and Technology
International Journal of Mathematical and Computational Sciences

Vol:14, No:12, 2020

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 M
at

he
m

at
ic

al
 a

nd
 C

om
pu

ta
tio

na
l S

ci
en

ce
s 

Vo
l:1

4,
 N

o:
12

, 2
02

0 
pu

bl
ic

at
io

ns
.w

as
et

.o
rg

/a
bs

tr
ac

ts
/1

27
91

3.
pd

f

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 14(12) 2020 1

https://publications.waset.org/abstracts/127913.pdf

