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Abstract : This article aims to explore the importance of trust to women entrepreneurs. In particular, the research uses a
social  constructionist  lens  to  examine ways  in  which  women entrepreneurs  construct  trust  in  relation  to  their  various
stakeholders. A semi-structured interview was used to gather the data. The findings suggest women highlight the importance
of trust in order to establish customer satisfaction that can further develop customer loyalty. In addition, aspect of trust with
the employees is seen as vital for building organizational commitment to the business organization. Women also see the trust
dimension in terms of their relationships with financial providers in order to gain approval for financial resources. This article
contributes to the literature on the value of trust to women’s business environments.
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