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Abstract : India, as a nation, has always been known for its concept of “‘Unity in Diversity’, and the same ideology can very well
be witnessed in the kind of cinema that is produced in India. From mythological films in the beginning to historical films and
from comedy to the all-entertaining commercial ‘masala’ films, the Indian film industry has time and again catered its viewers
with varied flavors on screen. Needless to say that for a film industry which stood at a total value of 183.2 billion in the year
2019 as per the Statista Portal 2020, there is no dearth of viewers and at the same time, to cater to the needs of a humongous
viewer base, variety in content needs to be offered. Particularly looking at the filmography of the Hindi film industry of the last
decade, undoubtedly, the genre that has risen like a shining star is that of Biopics. Hindi cinema’s never-ending fascination
with the biopic has grown stronger and become more evident in recent times. The success of biographical films like Jodha
Akbar, The Dirty Picture, Mary Kom, Bajirao Mastani, Neerja, Aligarh, Azhar, etc. seems to have truly reinforced the industry’s
faith and put Bollywood on a biopic spree. From films on the lives of sportspersons to those of the actors, gangsters, social
workers, historical figures, and extraordinary citizens, the industry has left no stone unturned till now. Also, many more biopics
are in the pipeline slated to be released soon. Also, when the film viewers are concerned, India is known as the youngest nation
in the world where youth constituted about 34% of the country’s population in 2019, making India the country with maximum
young people. Thus, the attempt of the researchers is to understand the perception of youth (15-24 years of age as per the UN)
towards the biopic films. The above-mentioned study would be quantitative in nature. For the same, a survey would be
conducted in the capital city of India, i.e., Delhi. The tool of the survey would be a questionnaire, and the number of
respondents would be 200. The results derived from the study would focus on the film viewing preferences of youth in Delhi,
the popularity of biopic films among the youth, reasons for watching biopic films and their overall perception about the same,
etc.
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