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Abstract : This study examines appearances of brand placement as an alternative communication strategy in television series
by focusing on Yalan Dünya which is one of the most popular television series in Turkey. Consequently, this study has a
descriptive research design and quantitative content analysis method is used in order to analyze frequency and time data of
brand placement appearances in first 3 seasons of Yalan Dünya with 16 episodes. Analysis of brand placement practices in
Yalan Dünya is dealt in three categories: episode-based analysis, season-based analysis and comparative analysis. At the end,
brand placement practices in Yalan Dünya are evaluated in terms of type, form, duration and legal arrangements. As a result of
this study, it is seen that brand placement plays a determinant role in Yalan Dünya content. Also, current legal arrangements
make brand placement closer to other traditional communication strategies instead of differing brand placement from them
distinctly.
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