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Abstract : In recent times, research has centered, in the area of Business Ethics, on the issue of human quality treatment
(HQT), regarding the way people are dealt with, in organizations, taking into cognizance, respect for the dignity of the human
person, as well as, the rights and responsibilities of the corporate individual. As such, the principle of respect is an essential
ethical principle that should govern professional relationships in the workplace. There is a prevailing myth in the Nigerian
business space, that to drive business success, business leadership must coerce and drive people, oftentimes, beyond comfort
to meet work expectations. This has, most times, necessitated abuses and insults on subordinates in the workplace, and
instituted a rigid hierarchy of management in business relationships. Nestlé Nigeria, one of the largest foods and beverage
companies in Africa, provides a contrast to this myth in their success heuristic. Over the years in Nigeria, the company has
registered significant successes in the Nigerian Fast-Moving Consumer Goods (FMCG) Market, with stellar performances year-
on-year, and a high-penetration rate of its products in the Nigerian consumer space. At the heart of the FMCG giant’s success
and culture is the principle of respect—respect for stakeholders, respect for all peoples, respect for cultures, respect for the
environment. Utilizing qualitative research methods, through interviews and focus group discussions with Nestlé’s
stakeholders, this paper explores the ethical principle of respect, and how, through it, human quality treatment influences
positively organizational growth.
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