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Abstract : There are many laws and regulations governing the use of new and social media in the United Arab Emirates.
During the past few years, the importance of using these platforms in the fields of media and government communication has
increased, as well as at the level of individual use. In 2016, the National Media Council Law was issued to regulate traditional
and new media field, and gave the council the power to oversee and undertake the media affairs in the state. NMC is mandated
to: Develop the UAE’s media policy, Draft media legislation and ensure its execution and Prohibited media content ,Co-ordinate
the media policy between the emirates in line with the UAE’s domestic and foreign policy, Ensure support for the federation
and project national unity. All media organizations in the UAE must comply with the regulations and rules issued by council.
Social media influencers have to be licensed by NMC if they accept paid ads to be published on their accounts. The study
explores other laws concerning of new media and social media regulations and ethics including Combatting Cybercrimes law,
Combating Discrimination and Hatred law, The Government Guidelines for social media users in the UAE, The Guidelines for
the practices of electronic participation and social networking, Copyright Law, and Child Rights Law. The study clarifies the
legal articles, items and standards in all these laws which related with the new media and social platforms and also determines
the prohibited digital practices and the cultural norms governing it.
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