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Abstract : In the past few decades, international research on the country of origin of products has garnered significant
interest, particularly in investigating the effects of consumers&rsquo; evaluation and perception. As globalization and market
competition rise, international firms are seeking ways to control their labour costs and minimise taxes. Many products are
outsourced and manufactured in countries with cheap labour. Consequently, the proliferation of &lsquo;bi-national&rsquo;
products has increased, raising important questions related to consumers&rsquo; perception. Moreover, the rapid growth in
emerging markets, especially in Asia, has made these countries attractive options for international brands. Therefore, studying
the country of origin allows firms and researchers to understand how customers perceive such information regarding the
country  of  manufacture  and  the  country  of  the  brand.  This  study  aims  to  investigate  the  influence  of  the  country  of
manufacture (COM) and country of brand (COB) on Thai consumers&rsquo; perception of the brand. In addition, it embraces a
different perspective on brand experience as a moderating factor. A sample of 403 Thai respondents was collected through
face-to-face survey questionnaires in central Bangkok. This research employs an experiment using a factorial design to test the
hypotheses. SPSS statistics software was adopted to analyse and validate the reliability of the testing of the constructs and
model hypotheses. The results of this research show that the respondents positively respond to the COB more than the COM,
and brand experience plays a moderating role in this research. This research provides a significant contribution to the existing
literature and managerial practicality by using multi-dimensional information on the country and analyses the relationships
between these dimensions.
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