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Abstract : The role of organic agriculture in providing food and income is now gaining wider recognition (Van Elzakker et al
2007). The increasing public concerns about food safety issues on the use of fertilizers, pesticide residues, growth hormones,
GM  organisms,  and  increasing  awareness  of  environmental  quality  issues  have  led  to  an  expanding  demand  for
environmentally friendly products (Thompson, 1998; Rimal et al., 2005). As a result national governments are concerned about
diet and health, and there has been renewed recognition of the role of public policy in promoting healthy diets, thus to provide
healthier, safer, more confident citizens (Poole et al., 2007), With these benefits, a study into organic vegetables is very vital to
all the major stakeholders. This study analyzed the willingness of consumers to pay for organic vegetables in Oyo state,
Nigeria. Primary data was collected with the aid of structured questionnaire administered to 168 respondents. These were
selected using multistage random sampling. The first stage involved the selection two (2) ADP zones out of the three (3) ADP
zones in Oyo state, The second stage involved the random selection of two (2) local government areas each out of the two (2)
ADP zones which are;  Ibadan South West  and Ogbomoso North and random selection of  4 wards each from the local
government areas. The third stage involved random selection of 42 household each from of the local government areas.
Descriptive statistics, the principal component analysis, and the logistic regression were used to analyze the data. Results
showed 55 percent of the respondents were female while 80 percent were  50 years. 74 percent of the respondents agreed
that organic vegetables are of better quality. 31 percent of the respondents were aware of organic vegetables as against 69
percent who were not aware. From the logistic model, educational attainment, amount spent on organic vegetables monthly,
better quality of organic vegetables and accessibility to organic vegetables were significant and had a positive relationship on
willingness to pay for organic vegetable. The variables that were significant and had a negative relationship with WTP are less
attractiveness of organic vegetables and household size of the respondents. This study concludes that consumers with higher
level of education were more likely to be aware and willing to pay for organic vegetables than those with low levels of
education, the study therefore recommends creation of awareness on the relevance of consuming organic vegetables through
effective marketing and educational campaigns.
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