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Abstract : For a long while in Iraq, media organizations were owned by political parties, particularly the ruling parties,
because media traditional organizations required big capital and human resources. This paper has examined the dynamics of
Iraqi media market transformation with emphasizing on factors that help to merge media entrepreneurs and digital media
firms which target audience on social media. A qualitative method was adopted in this study using open, in-depth interviews
with 19 media entrepreneurs and three managers of media firms. The study revealed that relative freedom and advanced
communication technologies have encouraged media entrepreneurs to drive the new media on producing short videos and
broadcast them on social media which has become popular among media consumers.
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