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Abstract : Night markets are physical locations in residential neighbourhoods where market parties interact. It is a kind of
market where marketing activities commence by 6pm until after midnight. The problem of the study is to assess marketing
activities in the night markets. Specific objectives for this study include determining volume of business activities, numbers of
market parties etc in the selected night markets. The purposive sampling technique is adopted for this study and the four night
markets in the area of study are selected as sample: Aggregate of 173 retailers and an average of 2583 consumers daily
operate in these night markets. The use of tables, simple percentage and descriptive statistics were employed for data analysis
and presentation. Findings revealed volume of marketing activities, sales per night, profit per night and savings per day in each
of these night markets. Government should erect street lights and repair damaged ones in these night markets to make night
markets more lucrative.
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