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Abstract :  In  recent  years,  the  prosperity  of  mass  tourism in  China has  accelerated the breadth and depth of  direct
communication between countries, and the national image has been placed in a new communication context. Outbound tourists
are not only directly involved in the formation of the national image, but are also the most direct medium and the most active
symbol representing the national image. This study uses Chinese middle-class tourists visiting Japan as a case study, and
analyzes, through participant observation and semi-structured interviews, the communication function of the national image
transmitted by 'human medium' in tourism activities. It also explores the 'human medium' in the era of mass tourism. This
study hopes to build a bridge for tourism research and national image and media studies. It will provide a theoretical basis and
practical guidance for promoting the national image, strengthening exchanges between tourists and local populations, and
expanding the tourism market in the future.
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