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Abstract :  The aim of  the study was to  assess Polish consumer behavior  towards food waste,  including knowledge of
information on food labels. The survey was carried out using the CAPI (computer assisted personal interview) method, which
involves interviewing the respondent using mobile devices. The research group was a representative sample for Poland due to
demographic variables: gender, age, place of residence. A total of 1.115 respondents participated in the study (51.1% were
women and 48.9% were men). The questionnaire included questions on five thematic aspects: 1. General knowledge and
sources of information on the phenomenon of food waste; 2. Consumption of food after the date of minimum durability; 3. The
meanings of the phrase 'best before ...'; 4. Indication of the difference between the meaning of the words 'best before ...' and
'use by'; 5. Indications products marked with the phrase 'best before ...'. It was found that every second surveyed Pole met with
the topic of food waste (54.8%). Among the respondents, the most popular source of information related to the research topic
was television (89.4%), radio (26%) and the Internet (24%). Over a third of respondents declared that they consume food after
the date of minimum durability. Only every tenth (9.8%) respondent does not pay attention to the expiry date and type of
consumed products (durable and perishable products). Correctly 39.8% of respondents answered the question: How do you
understand the phrase 'best before ...'? In the opinion of 42.8% of respondents, the statements 'best before ...' and 'use by'
mean the same thing, while 36% of them think differently. In addition, more than one-fifth of respondents could not respond to
the questions. In the case of products of the indication information 'best before ...', more than 40% of the respondents chosen
perishable products, e.g., yoghurts and durable, e.g., groats. A slightly lower percentage of indications was recorded for flour
(35.1%),  sausage (32.8%),  canned corn (31.8%),  and eggs (25.0%).  Based on the assessment  of  the behavior  of  Polish
consumers towards the phenomenon of food waste, it can be concluded that respondents have elementary knowledge of the
study subject. Noteworthy is the good conduct of most respondents in terms of compliance with shelf life and dates of minimum
durability of food products. The publication was financed on the basis of an agreement with the National Center for Research
and Development No. Gospostrateg 1/385753/1/NCBR/2018 for the implementation and financing of the project under the
strategic research and development program social and economic development of Poland in the conditions of globalizing
markets – GOSPOSTRATEG - acronym PROM.
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