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Abstract : In the conditions of transition to the digital economy, the digital environment of the city becomes one of the key
factors of its tourism attractiveness. Modern digital environment makes travelling more accessible, improves the quality of
travel services and the attractiveness of many tourist destinations. The digitalization of the industry allows to use resources
more efficiently, to simplify business processes, to minimize risks, and to improve travel safety. The city promotion as a tourist
destination  in  the  foreign  market  becomes  decisive  in  the  digital  environment.  Information  technologies  are  extremely
important for the functioning of not only any tourist enterprise but also the city as a whole. In addition to solving traditional
problems, it is also possible to implement some innovations from the tourism industry, such as the availability of city services in
international systems of booking tickets and booking rooms in hotels, the possibility of early booking of theater and museum
tickets,  the  possibility  of  non-cash  payment  by  cards  of  international  payment  systems,  Internet  access  in  the  urban
environment for travelers. The availability of the city's digital services makes it possible to reduce ordering costs, contributes
to the optimal selection of tourist products that meet the requirements of the tourist, provides increased transparency of
transactions.  The users  can compare  prices,  features,  services,  and reviews of  the  travel  service.  The ability  to  share
impressions with friends thousands of miles away directly affects the image of the city. It is possible to promote the image of
the city in the digital environment not only through world-scale events (such as World Cup 2018, international summits, etc.)
but also through the creation and management of services in the digital environment aimed at supporting tourism services,
which will help to improve the positioning of the city in the global tourism market.
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