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Abstract : Mobile payment variously referred to as mobile money, mobile money transfer, and mobile wallet refers to payment
services operated under financial regulation and performed from or via a mobile device. Mobile payment systems have come to
augment and to some extent try to replace the conventional payment methods like cash, cheque, or credit cards. This study
examines mobile payment adoption factors among retailers in Ghana. A conceptual framework was adopted from the extant
literature using the Technology Acceptance Model and the Theory of Reasoned action as the theoretical bases. Data for the
study was obtained from a sample of 240 respondents through a structured questionnaire. The PLS-SEM was used to analyze
the data through SPSS v.22 and SmartPLS v.3. The findings indicate that factors such as perceived usefulness, perceived ease
of use, perceived security, competitive pressure and facilitating conditions are the main determinants of mobile payment
adoption among retailers in Ghana. The study contributes to the literature on mobile payment adoption from developing
country context.
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