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Abstract : The purposes of this paper were to search for the uniqueness of community products from Bang Khonthi District,
Samut Songkram Province, Thailand and to create a proper brand for the community products. Four important questions were
asked to identify the uniqueness of the community products. The first question: What is the brand of coconut sugar that
community wants to imply? The answer was 100 percent authentic coconut sugar. The second question: What is the nature of
this product? The answer was that it is a natural product without any harmful chemical. The third question is: Who are the
target customers? The answer was that homemakers and tourists are target customers. The fourth question: What is the brand
guarantee to customers? The answer was that the brand guarantees that the product is 100 percent natural process with a
high quality and it is a community production. The findings revealed that in terms of product, customers rated quality and
package as the two most important factors. In terms of price, customers rated lower price and a visible label as the two most
important factors. In terms of place, customer rated layout and the cleanliness of the place as the two most important factors.
In terms of promotion, customer rated public relations and brochure at the store as the most important factors. From the group
discussion, the local community agreed that the brand for the community coconut sugar of Salapi community should be a
picture of a green coconut tree and yellow color background. This brand implies the strength of community and authentic of
the high quality natural product.
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