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Abstract : Japanese sweets are one of the important elements of the Chur Japan strategy. In this research, we investigated
what kind of sweets are liked to the Chinese tourist. What is generally eaten is influenced by culture, a sense of values, and
business practice. Therefore, what was adapted there is sold. However, when traveling, what its country does not have is called
for. Then, how far should we take in Chinese people's taste in a design?　This time, the design attribute (a color and a form)
which leads to sweets "being delicious" was clarified by rough aggregate theory.As a result, the difference in the taste of
Chinese people and Japanese people became clear.
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