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Abstract : Objectives: Experience tourism represents an advanced stage of tourism compared with sightseeing tourism and
relaxation tourism. Experience tourism reflects the full respect of experience economy to the human natures. This paper chose
one of the most popular ocean tourism products in Zhoushan, as a subject and investigated the constructive elements in tourist
experience based on the needs of tourists. Methods: This paper started with the influences of tourism product innovation on
tourist experience, then proposed a model of the relationship between tourist experience, tourist satisfaction, and the following
behavior of tourists, and concluded that tourist experience improves tourist satisfaction and thereby enhances tourist loyalty
based on the developmental pathway of experience tourism. To ensure the accuracy of the collected data of the research
results, the sample of this questionnaire survey is chosen by the method of occasional sampling, combined with the judgment of
the investigators and the convenience of the questionnaire survey, the survey objects are selected from the scenic spots of
Putuo Mountain, Zhujiajian, Taohua Island, waiting room of passenger terminal, etc. Before filling in the questionnaire, the
author and the respondents have a short communication. On the premise that the respondents can fully understand the
purpose and content of the questionnaire, tourists fill in the questionnaire independently and collect it on the spot. Results: The
research results of this paper are mainly embodied in the following aspects: it is concluded that there are many constructive
factors of tourists' experience in Zhoushan tourism products. Based on Zhoushan tourism products, this paper explores the
constructive factors of tourists' experience in Zhoushan tourism products from three aspects: attracting object experience,
facility experience and service experience. At present, there are still big differences between Zhoushan tourism products,
tourists’  expectations and tourists'  experience, mainly in the aspects of transportation, publicity and tour guide service.
Corresponding measures should be taken to improve tourists' experience quality and satisfaction. Conclusions: The influence
factors of island tourism products are discriminated, and established a structural model of tourist experience, which includes
three basic elements: attractions, facilities, and services. This model was further verified by questionnaires and analyses in
Putuo Shan, Zhujia Jian, and Taohua Island. Finally,  we combined this model and made some suggestions on boost the
satisfaction of Zhoushan islands.
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