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Abstract : The main purpose of this research is to analyze the marketing strategies of the various five-star rated herbal
businesses of One Tambon One Product (OTOP) entrepreneurs in Songkhla province, Thailand. This includes the targeting,
positioning and marketing mix in order to develop marketing strategies for OTOP entrepreneurs. The data were collected from
the presidents of herbal-product enterprises in Songkhla province. The products of all these enterprises were selected as five-
star herbal products for the OTOP project in 2012. In-depth interviews were conducted, and content analysis was used to
analyze the data. The research found that the community enterprises should 1) increase the range of product sizes offered, 2)
increase their distribution channels, 3) publicize more to inform consumers about their identities and products, 4) undertake
promotional activities during the festival,  and 5) choose salespeople who are knowledgeable about the features of their
products.
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