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Abstract : Like tobacco and alcohol, recreational marijuana falls under the umbrella of ‘sin’ industries’. Notwithstanding this
general negative image surrounding marijuana use, some scholars argue that most of the widely believed claims made about
recreational marijuana users are irrelevant and that marijuana use can even improve individuals’ decision-making. This study
intends to shed light on this particular product category (i.e., marijuana) often overlooked or portrayed as taboo from a
business view.  More specifically,  it  investigates whether legalizing the consumption of  recreational  marijuana would be
perceived as ethical and whether companies/organizations involved in the commercialization of this particular product would
be held socially responsible. Based on primary data collected in Canada, this study aims to answer the following questions: 1)
What moral thoughts do individuals hold with regard to the consumption of recreational marijuana? 2) How do these moral
thoughts determine consumers’ attitude toward the consumption of recreational marijuana? Regardless of the legalization of
recreational marijuana in some countries such as Canada, probing people’s opinions, and investigating their attitudes toward
the consumption of  recreational  marijuana is  of  important  interest  to  different  stakeholders  such as  consumers,  public
organizations, private businesses, and trade associations.
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