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Abstract  :  This  paper  discusses  the  theoretical  framework  suggesting  the  dependencies  between  luxury  brands’  CSR
(Corporate Social Responsibility) variables and the purchase intention of luxury shoppers. The framework is based on a
literature review and in-depth individual interviews with a sample of luxury users and buyers. The measures of the model are
based on existing research and the authors' qualitative research results. The model suggests that purchase intention in the
luxury  segment  is  dependent  on the  luxury  values  (symbolic,  experiential,  functional  and social),  individual  sustainable
dimension (composed of societal, environmental and economic variables) and awareness of the brand’s CSR, the last two
relationships being potentially moderated by certain conditions such as demographics and general attitudes towards CSR and
sustainability. The model’s output is in the formulation of several hypotheses, to be tested in an upcoming quantitative study.
The qualitative phase indicated that the perceived symbolic, functional and experiential value dimensions of luxury brands
were stronger drivers of purchase intention compared to the sustainable dimension. The contribution of the research consists
of highlighting CSR’s impact on customer purchase intent as a potential implication for luxury brand management due to two
aspects: (i) consumer awareness of the existing CSR activities of luxury brands is low, and this might be challenged by the
demands of Gen Z entrants into the lux industry as they are known for their positive approach to CSR; (ii) the UN’s SDGs will
bring CSR to the attention of all industries, including currently 'CSR silent' segments represented by luxury. Our research
should contribute to incorporation of strategic CSR into the policies and strategies of the luxury segment by providing evidence
that luxury customers do care.
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