
Matching Farmer Competence and Farm Resources with the Transformation
of Agri-Food Marketing Systems

Authors : Bhawat Chiamjinnawat
Abstract : The agri-food market transformation has implied market growth for the fruit industry in Thailand. This article
focuses  on analysis  of  farmer competence and farm resources  which affect  market  strategies  used by fruit  farmers  in
Chanthaburi province of Thailand. The survey data were collected through the use of face-to-face interviews with structured
questionnaires. This study identified 14 drivers related to farmer competence and farm resources of which some had significant
effect on the decision to use either high-value markets or traditional markets. The results suggest that farmers who used high-
value markets were better educated and they had longer experience and larger sized business. Identifying the important
factors that match with the market transformation provides policy with opportunities to support the fruit farmers to increase
their market power. Policies that promote business expansion of agricultural cooperatives and knowledge sharing among
farmers are recommended to reduce limitations due to limited knowledge, low experience, and small business sizes.
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