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Abstract : The tourism industry has seen considerable transformations due to the emergency of e-commerce. For instance,
airlines are increasingly dependent on achieving online sales instead of their traditional platform. Online travel agencies’
(OTAs) websites have been able to reach a broader range of customers and generate more revenue. Therefore, website quality
plays an important role in attaining website effectiveness. It is now considered as a critical factor in attracting customers'
attention and build loyalty. Customers are more likely to visit and purchase at websites that exhibit highly desirable qualities. A
user-friendly website can help tourists find their target information easily and make decisions quickly. This research focuses on
analyzing the impact of airline and OTAs’ websites quality on the actual customer usage and purchase intentions. An online
survey was distributed among internet users to assess the various dimensions of website quality in the context of online
booking and their effect on customer’s usage and purchase intentions. The data from the survey was analyzed statistically
using correlation, t-tests and other statistical tests. Results revealed the direct impact of website quality on customer usage
and purchase intentions.
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