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Abstract : In this era of technology, the co-creation method has become a new development trend. In this light, most design
businesses have currently transformed their development strategy from being goods-dominant into service-dominant where
more attention is given to the end-users and their roles in the development process. As a result, the conventional development
process has been replaced with a more cooperative one. Consequently, numerous studies have been conducted to explore the
extension of co-creation method in the design development process and most studies have focused on issues found during the
production process. In the meantime, this study aims to investigate potential values established during the pre-production
process, which is also known as the ‘circumstances value creation’. User involvement is questioned and crucially debate at the
entry level of pre-production process in value in-exchange jointly spheres; thus user experiences took place. Thus, this paper
proposed a potential framework of the co-creation method for Malaysian interactive product development. The framework is
formulated from both parties involved: the users and designers. The framework will clearly give an explanation of the value of
the co-creation method, and it could assist relevant design industries/companies in developing a blueprint for the design
process. This paper further contributes to the literature on the co-creation of value and digital ecosystems.
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