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Abstract : After the first acquaintance with internet in April 1993, number of internet users increased rapidly in Turkey.
According to Turkish Statistical Institute’s 2013 data, internet usage in Turkey between 16-74 age group is 48,9%. Hospitals
are one of the areas where internet is being intensively used like many other businesses. As a part of public relations
application, websites are important tools for hospitals to reach a wide range of target audience within and outside the
organization. With their websites, hospitals have opportunities to give information about their organization, strengthen their
image, compete with their rivals, interact with shareholders, reflect their transparency and meet with new audiences. This
study examines web sites of totally 31 hospitals which are located in Konya. Institutions are categorized as public and private
hospitals and then three main research categories are determined: content, visual and technical. Main and sub categories are
examined by using content analysis method. Results are interpreted in terms of public and private institutions.
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