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B. Context Awareness 

C.Social Influence 

.
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A. Group Context Analysis Module 
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B. Social Influence Analysis Modul 
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C.Individual Preference Analysis Module 
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D.Group Formation Engine 

j

j i
p

j
JoinWillingness i j p

JoinWillingness i j p

c

s

p

JoinWillingness i j p W j GroupContext i j
W j SocialInfluence i j
W j Individual eference i j

renrerere NiGNiGNiGNiG

Nre 

n

i

E. Group List Generation 

A. Data Collection and Preprocessing 

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

 Vol:10, No:8, 2016 

2731International Scholarly and Scientific Research & Innovation 10(8) 2016 ISNI:0000000091950263

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
ri

ng
 V

ol
:1

0,
 N

o:
8,

 2
01

6 
pu

bl
ic

at
io

ns
.w

as
et

.o
rg

/1
00

05
13

6.
pd

f



B. Results and Evaluation 
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