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A. Measurement Development 

B. Pretest of Measurement Instrument 

C.Data Collection and Research Sample 

D.Data Analysis 
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A. Exploratory and Confirmatory Factor Analyses 

X df

X df

X df

B. Overall Measurement Model Testing 

X df
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Creative Choice .57 .87 

Avoidance of Similarity .74 .89 

.67 .89 

Object-based Authenticity .79 .92 

Behavioral Intentions .67 .80 
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A. Structural Model Testing 

X
df
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